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When Making Purchase Choices f

Taste Is Still King Consumer spending
decisions are based on a

Price:Value

relationship.
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Importance of the Price:Value Relationship

Comparative Retail Pricing Across Proteins Wholesale Beefsrggrf:\%pd Index Values
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Certified Carcasses Annual Trend Global Certified Angus Beef ® brand Sales
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Annual Average Cutout Values
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Growth in Branded Programs
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% Choice & Prime Trend by Region
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Average Weekly Load Counts by Grade
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“In early 2015, the eight-week moving average for sales of Prime and Branded
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Carcass Cutout Spreads
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Correlations Between Marbling and ! Shared Focus on
Maternal EPDs Consumers & Cows
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